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Introduction 

The Apple Corporation is a multinational corporation that offers a 
wide range of electronic products for sale. It is well-known for its mobile 
phones and computers. Apple Corporation was founded as an investment 
that made money. It has been successful in achieving its goals thus far. Two 
of its products, the iPhone and iPad, have helped the company achieve 
profitability. Apple Inc. is one of the leaders in the world of personal 
computers and other electronic devices. It is important to remember that 
the iPhone is one of the most popular smartphones in the world, and 
millions of customers worldwide are waiting for new products and 
additions. Apple Inc.'s customers benefit from various services that enhance 
the value of its products (Bukhari, 2021). 

Apple conducts business honestly and ethically, in full compliance 
with the law. Apple believes that how customers conduct business is just as 
crucial to the company's success as making the best products in the world. 
Apple’s Business Conduct and Compliance Guidelines serve as the 
foundation for the day-to-day implementation of Apple's business principles 
and practices. This paper examines how Apple's social and ethical 
responsibilities affect its reputation. An analysis of Apple's current 
marketing strategy, how Apple can ensure that its wage and benefit 
standards are adhered to, the effects of rising product prices on customer 
purchasing habits, and more will be discussed in the paper. This paper 
focuses on HR in embedding responsible business practices. 

Ethics and Sustainability 

Apple Inc. is a strong proponent of both social and ethical 
responsibilities. Because of the company's outstanding management, its 
standing in the global community has improved dramatically in recent 
years. It is a precedent that other companies should strive to emulate 
because of its exemplary qualities. Because the firm is an integral part of 
the community, it must keep certain norms generally accepted by its 


clientele. The Apple Corporation has an internal code of ethics that 


addresses moral concerns. It has always been maintained that this code of 
ethics must be followed by suppliers (Backer, 2013). 

Apple's business practices are based on four main principles: respect, 
integrity, confidentiality, and adherence. The organization requires its 
representatives, providers, workers for hire, advisors, and other colleagues 
to follow these standards while giving labor and products to Apple or 
following up for its sake. Employees should act this way by upholding high 
ethical standards and treating partners, suppliers, employees, and others 
courteously and respectfully. Apple staff should also ensure that business 
decisions adhere to all applicable laws and regulations and safeguard the 
company and its stakeholder’s confidential information. In addition, the 
company has workplace guidelines safeguarding Apple, individual 
accountability, and business integrity (Jin et al., 2022). A company's social 
responsibility involves giving back to the community. It is about bringing 
about positive change in the area where it is established. The uniqueness of 
each location influences the diversity of societal requirements. Apple has 
been at the forefront of environmental conservation efforts in this regard. 
The utilization of non-toxic raw materials has enabled this. Its products can 
also be recycled, and the factories' systems comply with reducing 
greenhouse gas emissions (Aljafari, 2016). 

Apple has been criticized for a long time for not being committed to 
sustainability. Moreover, this includes supporting the risky mining of 
valuable resources, mining factory workers, utilizing coal-fired power to 
power its data centers, and refusing to accept returns on products. The 
business announced just a month ago that all of its data centers and 94% of 
its corporate buildings now use power from renewable sources (Axon, 2020). 
For instance, Apple's leaders have stated that most operations are 
monitored and analyzed to ensure that the company is long-lasting and 
capable of preserving the natural environment. The company has control 
over its suppliers to make sure apple does things that are good and 


acceptable. 


Researchers can focus on processes that Apple successfully controls 
to understand what might have happened. Apple places a strong emphasis 
on lessening the overall impact that its supply chain has on the 
environment. Additionally, (Feng, 2016) argued that some middlemen could 
acquire the product without suspicion and devise novel strategies for 
marketing it to Apple. As a result, Apple helps to control every mining 
activity. From this vantage point, it is possible to acknowledge that Apple is 
still an ethical business that ensures that most of its operations are long- 
lasting and conform to the established business model (Feng, 2016). 

Utilitarianism is the most practical viewpoint for assisting various 
partners in comprehending the nature of this case. The researchers 
(Krummel & Siegfried, 2021) argued that this theory encourages businesses to 
pursue initiatives and actions that have the potential to improve outcomes 
and maximize happiness for the most significant number of people. It will be 
possible to comprehend how the decision to allow children into mining sites 
is inappropriate and unacceptable by applying the theory. Due to this move, 
they have a hard time finishing their education and eventually becoming 
successful members of their communities. 

Apple will go to extraordinary lengths to implement the utilitarian 
principle to address the identified issues and ensure that the majority of 
those responsible alter their methods. Apple can rely on the model to 
enhance its monitoring procedures and locate additional partners who are 
willing and able to promote sustainable practices (Dudovskiy, 2021). The 
organization's chances of recording additional profits will increase due to 
these measures, making it more acceptable and ethical. Despite allegations 
from the media and criticism from non-governmental organizations 
regarding its practices, Apple is highly regarded by its customers. Apple’s 
social responsibility is demonstrated by the fact that, in a U.S. consumer 
survey on Corporate Reputation and Social Responsibility Rankings, it 


received a six-star rating (Khan, Alam, & Alam, 2015). 


Customers are pleased as a result of this. Products from the company 
meet the technical requirements of the current market. Their products’ 
originality also drives up consumer consumption rates. Customers also have 
more faith in a business's product quality when it is original. It also took 
much work for its customers to adapt their consumption due to its diversity 
of products. This character was remarkable and went about in solidarity to 
win the customer. The product's unique features resulted in substantial 
sales. The masked news about product designers’ harsh living and working 
conditions was sold when the new product hit the market (Adorno & José, 
2021). 

Allegations of unethical business practices, including anti-competitive 
performance, impulsive litigation, unsafe tax strategies, exploitative labor 
employment, misleading warranties, inadequate data security, and concerns 
about breaching protections, are Apple's One of the criticisms directed at 
Inc. Allegations of unethical business practices, including anti-competitive 
performance, impulsive litigation, unsafe tax strategies, exploitative 
employment practices, misleading warranties, inadequate data security, and 
data destruction concerns (Newsroom, 2020). 

Ethical Consumer gave Apple the lowest rating in the 2019 
environmental report. Despite some environmental impacts, Apple's 2019 
Environmental Responsibility Report only includes one dated and quantified 
future environmental goal: generating or delivering at least 4 gigawatts of 
clean energy throughout its supply chain by 2020. The use of potentially 
hazardous chemicals was also covered in the report, but the company does 
not appear to be affected. Its hallmarks are its good brand, high prices, and 
stylish technological products. Apple used to be one of the top 10 consumer 
electronics companies in the world and the top brand according to the most 
recent figures for 2021. Therefore, it can be concluded that ethical issues 
did not work. Apple's image as a brand does not deter its customers (Apple, 
2021). Those integrities have underpinned Apple's exquisite overall 


performance inside the microchip understanding marketplace. These 


integrities have prejudiced the thoughtful and structured way of employee 
trust in organizations and their customers and have influenced the 
emergence of goal-oriented philosophies within organizations. Violating 
employee human rights and labor standards is an Apple Business unethical 
practice (Apple, 2021). 

A company-wide evaluation revealed that employees worked about six 
times as many hours as they worked for the company, plus an additional 60 
hours a week. Moreover, the business is complicated when hiring children 
under 15 because the archives contain false evidence. From now on, 
workers will be rewarded with lower wages according to the time employee 
are employed in the organization, with an unethical disregard for human 
rights. Workers are subjected to morbid labor under the guise of fostering a 
revolution that fosters athletic injuries, injuries from contact with toxic 
biochemical, and the destruction of workers' rights, thereby fostering 
immoral performance (Sonnemaker & Tyler, 2020). 

HR in Embedding Responsible Business Practices 

Apple's HR strategy has always recruited diverse, self-reliant, 
directionless talent. Apple employs an unfair strategy that suggests high- 
quality people occupy 95% of the positions critical to the company's 
success. According to (Fedorova, Koropets, & Gatti, 2019), Apple recognizes 
the significance of full-time job performance. Allowing a great concept into 
the company demonstrates Apple's ambition to become the best technology 
company in the world. 

After joining Apple, the majority of employees received training. The 
company's "no expense spared" policy gives confidence to employees to 
perform better. Apple support employees in expanding their independence 
and skills. Moreover, this sometimes brings significant benefits to the 
company. Spicy is one factor of accurate skill acquisition (Midt, Homscheid, & 
Kilian, 2019). The business ensures that workers are mentally and physically 
ready to move on to new big projects. To become independent, each team 


member competes with each other to produce something significant and 


beneficial. Apple succeeds in hiring highly skilled, innovative, and creative 
people thanks to its excellent reputation in the technology industry. 
Working in a dynamic environment requires adopting innovative strategies 
such as selective hiring, performance-based pay, and 360-degree appraisals 
(Komm, Pollner, & Schaninger, 2021). 

Apple's HR values encompass openness, condition, inclusion, issuer 
responsibility, and a respectable range similar to hiring in-position 
employees. Apple provides overall performance primarily based on 
unlimited possibilities to its employees, making innovation available to 
everyone. The business makes merchandise that delivers clients entry to 
various digital items that stay as much as their expectations. As a result of 
the current generation, this is applied at some point in the production 
process; the enterprise has visible growth within the extent of income for 
some of its merchandise. Despite the sturdy overall performance within the 
market, the business enterprise cannot manage some of the troubles that 
might be past it. Political, economic, social, and technological elements are 
all included (Ramaswamy, Golhar, Swamy, & Pawar, 2022). 

According to Forbes, Apple is the best brand to provide its employees 
with essential perks. In order to improve its innovation culture, the business 
has invested in research and development. Apple's HR initiated many 
training programs required to grow sales teams and cover a broader range 
of market segments. The majority of our direct sales locations are well- 
placed and straightforward to reach for clients. The business has direct 
sales offices in areas with much traffic. Sales for the company will rise (Tran 
& Dan, 2022). Apple is in charge of its supply chain. The primary objective of 
the company's annual publication of its suppliers' code of conduct is to 
enhance its brand. Apple makes goods that are easy to use. The 
preponderance of Apple's phones is user-friendly, and most consumers 
desire to recognize it through Apple products. 

Apple's maximum crucial personnel are in staff, marketing, and 


technical positions. The employer's number one goal is to draw and keep 


personnel. The employer has used many strategic human aid practices to 
draw professional specialists. By investing in its talents, Apple desires to 
maximize the efforts of its workforce (Adel, Omar, & Abdulammeer, 2021). The 
business enterprise perceives human sources as an essential factor via way 
of means of enormous seriousness. The improvement method is pushed via 
way of means of the employer's human sources. As a result, the employer 
has benefited from the talents of its personnel to increase an aggressive 
gain within the market. The employer has emerged as the maximum 
progressive employer within the patron electronics enterprise due to its 
excellent skills and control practices. 

Human resources, marketing, and technical positions comprise 
Apple's workforce. The main goal of the company is to find and keep 
employees. To achieve this, the company employs various strategic staffing 
methods to attract competent professionals. Apple wants to get the most out 
of its employees by investing in their skills. The business knows that human 
capital is a crucial aspect of overall competitiveness. The company's human 
resources are the driving force behind the development strategy. The 
company's outstanding talent and talent management practices have made 
it the most innovative company in the consumer electronics sector. Apple 
corporate responsibility training programs assist employees in learning new 
skills and gaining valuable experience while making the world a better 
place. HR is frequently also in charge of learning and development 
(National, 2018). 

Studies show that employees look for meaning and purpose in their 
jobs, but few have a psychological connection to them. HR is an essential 
department when using corporate responsibility to increase employee 
engagement. Apple ought to conduct extensive industry talent research. 
They can determine where apple can acquire the best talent in this 
instance. The company will be able to determine the locations of potential 
and talented candidates who are not currently seeking employment. Instead 


of pirate raiding, the company will be able to attract the best talent willing 
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to take on the roles with this strategy. Policies that promote collaboration 
should be put into place by HR managers. A collaborative culture aids 
operational excellence and organizational expansion. A company's 
performance and commitment to work are enhanced in a culture where 
employees are encouraged to participate in decision-making and are not in 
control. The company will be able to attract and retain top talent thanks to 
this strategy (Boon & Hartog, 2019). The recruitment strategy is based more 
on candidates who fit the company's culture than the employee's skills and 
experience. Talented candidates may be discouraged from applying for open 
positions at the company because this strategy appears complicated. In this 
instance, Apple Inc. ought to employ straightforward and accessible 
recruitment strategies. During the recruitment process, employees should 
be encouraged to complete the application at their convenience (Marler & 
Boudreau, 2017). 


Conclusion 

The completed case analysis has identified Apple as one of the 
international market's successful businesses. Sadly, the company is still 
dealing with several ethical issues that could hurt its profitability. The 
analysis has shed light on the significance of ethics in business and how 
they can influence performance and profitability. Different stakeholders can 
be impacted by unethical procedures, making businesses less appealing. 
While Apple oscillated between the no-fee claims to resolve business 
problems, they encountered numerous difficulties in their supply chains. 
Since 2006, the company has faced issues due to unethical policies and a 
lack of attention to employee criticisms regarding employability. Working 
for Apple is "like being in the army," according to one employee's account. 
Furthermore, it demonstrates that Apple does not see employability as a 
benefit and makes them work long hours without following their rights. It is 
concluded from the preceding information that Apple chooses a candidate 


who is dedicated, hardworking, and perfect in every way. In order to adhere 
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to Apple's working culture, most employees receive training upon joining 
the company. This company employs cutting-edge strategies like 360- 
degree evaluations, performance bonuses, and selective hiring in a fast- 
paced work environment. In order to become self-sufficient, the team 
members compete with one another to develop a highly beneficial product. 
In addition, the company developed a culture that recognized individuals 
who think outside the box and encouraged everyone to generate novel 
concepts. Apple gives its employees opportunities based on performance 
because of the innovative product that inspires them to perform above 


average. 
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